The Architecture
of a Moment

Designing ELAN's Muse Cards: From
parallel Al research agents to the
nsychology of effortless digital luxury.
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The Product Thesis

A Complete Social Moment
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INTEGRATED CONMTEXT: WISUAL + MARRATIVE + EMOTION.

HETABATA: HNEBRPLETE CURATION STATUS: OPTIMIZED. ENGAGEMENT PREDICTION: HIGH

ENGASEFIENT PREDICTION: LOW
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The Miaoya Lesson

Features decay.

Content compounds.

If you ship 10 templates,
users try 10 and leave.

If you ship living, weekly
drops, the engagement loop
shifts from “try the Al” to
“what dropped this week?”

The Al is just infrastructure;
the catalog is the product.

SYSTEM ENGAGEMENT MONITOR // DATA STREAM: REAL-TIME

STATUS: COMPOUNDING GROMTH

The Content Compounding Graph

Seasonal Trigger

o

Limited Edition

AN

Weekly Drop
N

(ELAN)

Engagement

Content-as-a-Service

Time

SYSTEM ENGAGEMENT MONITOR // DATA STREAM: REAL-TIME

STATUS: COMPOUNDING GROWTH
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5 Agents. 1 Evening.

Stream 1: Photo Trends

(CBNData, HK film grading)

Stream 2: Pose Libraries
(GirlStyle slimming comps)

Stream 3: Caption Methodology
(Versailles taxonomies)

Stream 4: Luxury Aesthetics
(“Old money” vs. Safaricore)

Stream 5: Competitor UX
(Xingtu parameter overload)

Cross-validated
for contradictions.

42 Verified
Data Points

3 weeks of human
research synthesized
In hours.
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Categorizing by Posting Occasion, not Demographics.
The social context triggers the desire to share.

Category The Implicit Vibe Social Context Example Cards
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iy al:Npr « : .« Aspirational S
(Wanderusty” I travel like this e Infinity Pool, Yacht
%’ﬂzﬁifﬁ;;ﬁ?,, This ISJuSI:”my | Urban Routine Afternoon Tea
(City Drift) Tuesday
(44 [ Pl el — ik
El.'%lm.% & Ih.ave tagte:md Intellectual/Creative Flower Atelier
(Poetic Dalily) inner life
(14 AN & . .
Hq:?Z%,, lam SyIlC”mth Time-Limited Urgency First Snow
(Seasonal) the now
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Anatomy of a Muse Card.

A single TypeScript interface encoding scene, style, pacing, and prose.

|
» Scene Config:
brandHints: ['Four Seasons'] +
VANITY_DESIGN_INSTRUCTIONS (Ensures
incidental, off-center placement).

Outfit Config:

direction: 'E#23E' (Silk sarong).
Constrains material, drape, and color
harmony.

Pose Sequence:
The 4-shot narrative array.

Color/Caption:
Temperature/contrast nodes linking
to prompt constraints.
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The Visual Narrative. Users don’t post random photos; they post cinematic sequences.
High-engagement posts naturally progress: Wide -> Medium -> Close -> Mood.

Shot 2: Portrait
Shot 1: Establishing . - ——  Shot 3: Detail

Shot 4: Mood

Wide aspect. Pool lines ‘ Low angle. Ripple Backlit silhouette.
guide eye to horizon. | Golden ratio. reflections, ankle Gradient sky, facing
Emphasize vastness. — Backlight tracing entering water. the sea.

silhouette. Gaze Symmetzry.

toward distance.
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The Caption Design Formula

Generating words is the highest-friction point in the user journey.
Three distinct tones, one cohesive scene.

Persona 1: Versailles Persona 2: Poetic Persona 3: Minimal
(RL/RFEX) (XZX) (BLFHRMX)

Rule: Describe a “small Rule: Physical sensory - Rule: Terse, powerful, no
thing” (sweet complaint). metaphors (light, wind). explanation.

Constraints: 1-2 approved Constraints: 0-1 emoji, Constraints: Max 5 words,
“high-end” emojis (wave, maximum white space. lowercase.

sparkles), no money bags.

Example: “X/K—& (Sky
and water, one
col'ome

Example: "The water
took all the light; I

Example: "Planned to

swim two laps, soaked
until sunset.” ¥t

don’'t want anything
anymore."
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YELI ) s I BMELN A ®iltext. One tap adaptation.
N iERIRE i saihiCEFDout format differences.

WeChat (Dark Mode | Monospace) Xiaohongshu (Editorial | Serif)

Length 1 sentence, 15-30 chars 3-5 sentences, 50-150 chars

Hashtags 3-5 I‘BQUiI‘Ed

_“ E}-i 2_4
Tone & CTA | Private, Versailles, no CTA Public, ‘useful’, ends with a question

i J/

'
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F -
" =
Maximizing Minimizing The Illusion of
the Image the Text Effortlessness
(A $2,000/night resort) ("Taken casually")

The Mismatch Principle

The instinct is to match: big photo, big caption. But matching feels like bragging.
True digital luxury is achieved through contrast. The words minimize; the image maximizes.
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Built-1n seasonalRange fields create urgency without push notifications.
You aren’t buying a tool; you’re subscribing to a living catalog of moments.

Time-Limited Urgency.
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seasonalRan ge:}

[_ seasonalRange:
'Lauta-actiuates / auto-activates

Spring:

B»  Natural

Summer
First Snow FOMO Gardens
T, Autumn:
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Y ; \ -.I ,,.-'" T ‘-._____._.
] seasonalRange: 1 .M..“'-:\x ¥ seasonalRange:
] auto-activates [ "a_} auto-activates
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Retrospective: The Tension of Control. Users want to tweak outfits, but exposing knobs leads to decision
fatigue. Customization must be hidden behind an opt-in advanced mode to preserve the effortless illusion.

l
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Scaling Realities. What fails as the catalog expands.

e 3
=
L

Browse Fatigue
(Scale)

Scaling past 20 cards requires
recommendation layers over
pure browse.

The Gray Area
(Brand Safety)

brandHints require strict visual
suppression via
VANITY_DESIGN_INSTRUCTIONS

to avoid legal exposure.

Caption Roulette
(Variance)

Al-generated Versallles tone
requires ongoing prompt
iteration to avoid sounding
generic or ‘try-hard’.
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The Paradigm Shift

The Catalog Is the Product. |
Most Al photo apps treat templates as || B

a feature. ELAN treats the Muse Card
catalog as the product itself.
The Al is merely infrastructure.

Your roadmap isn't “add face-swap.”
It's “what moments do our users want to project this month?”

(Preparing for Expo SDK 55 Mobile Migration)
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